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H ayopa oivou otn Meppavia

EkBeon, 1ou epLypAPEL TNV KAtAoTaon TG Nepuavikng ayopdag oivou, arneoTeLAE To [EVIKO
Mpo&eveio Tng EANADAG 010 NTLoEAVTOPY. ZTNV €KBEOTN ONUELWVETAL N TITWON TNG
KATAVAAWTLKNG dAarmavng yla Kpaoi o€ TIo000TO 2,2% £vavTl Tou 2008, rtap’ OTL OL ELCAYWYEQ
auEnénkav kata 1,5% kKupiwg ano tnv ItaAia, g HIMA, tTnv AuctpaAia.

O e€aywyeg Tng EAAGDAG, eEakoAouBnoav Tnv MTWTLKN Toug Topeia, o€ oocoétnta (13.527 1.
/2008 evavtt 11.102 1./20009.

Mropeite va evnNUEPWOELTE PE OAOKANPO TO TIEPLEXOPEVO TNG £KBEONG, OTNV TOTOBEGIA TOU
site “Marketing kat Branding” Avagopeg nipeoBelwv Eupwrin / Mepuavia




