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H ayopa kpaoww v oto BéAylo

AvVaAUTLKN €KBEON PE TA XAPAKTNPELOTIKA TNG BEAYIKNG ayopag oivou, aneoTeLAE TO YPAPELO
Owovoplkwy Kat Epmoplkwy uroBeocwyv, Tng EAANVLKNG Tipeofeiag oto BeAylo.H
OMOAOYOUMEVWG EVOLAYPEPOUCA, WG TIPOG TNV doUN KAl TPOTIO TTapouciaong ekBeon,
MEPLAAPPAVEL XPNOTIKEG OONYLEG TIPOG TOUG OLVOTIOLOUG YLa TNV Mpoofacn toug otn BEAyLKN
ayopd, £wg Kal TIPOTACELG YLa Thv PeBodoAoyia TipooeyyLlong T ayopag.

AtiCeL va 0Bl Baon o€ MAnpoPopieg OTIWG:

- O BegAyol eival anmattnTikol KatavaAwTeg

- H etowa katd kepaAn katavalwon avepxetal o€ 34,1 It.

- HkatavaAwon augavetal katd pia ¢pLain kabe efdouada

- To 75% twv BeAylkwv olkoyevelwv ayopalouv Kpaot

- OL TaoELg €ival UTIEP TOU TIOLOTLKOU KPAOoLOU EvAvTL TOU (pBnvou K.q.

OAOKANPN TNV £KBECOT UTIOPELTE va TNV £XETE 0TN OLABEOT) 0AG, ETILOKETITOUEVOL ThV
TornoBeoia tou site: Marketing kat branding/Avagpopeg nipeoBelwv/Eupwrin/BeAyLo




