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Kat ot HMA otoxeUouv Kiva

NAauBavovtag urtoyn tnv auavouevn pecaia tagn tng Kivag Kat tnv eKTignon tng yla to
kKpaot, To lvotitouto Oivou (Wine Institute) twv HIMA Sle€riyaye pla ELKOVLKN YEUOLYVWOia OTO
2av Opavoioko oTLqg 7 louAiou peta&u KaAwpopvelwy ovoTiapaywywyv Kat Plag ETAEKTNG
OMAdAG TWV HECWV EVNUEPWONG YLa ToV TPOTIo {WwNG 0T Zaykan.

H ekdnAwon ntav pepog Tng NPocepatng naykéoulag kaumaviag branding Wine tou
KaAwpopve(ikou IvoTtitoutou Oivou otnv Kiva, Ttou armoteAeital ano yita mAnpn ospa
OpPACTNPELOTATWY yla TNV TPOwONoN KAl Tnv EMEKTAON TWV €EAYyWYWV CE QUTN TN CNUAVTLKN
ayopa Kpaotlou. ATio To ouvolo eEaywywv oivou oTLg HIMA mipog tnv Kiva, to 90%
npoepxovtal arnod tnv KaAwpopvia, kat avepyovtat o€ 45 ekatoppupta doAapia to 2010, e
27% auénon Twv €00dwWV ATIO TO TIPONYOUPEVO £TOC.

O 0TdX0G TNG ELKOVLKNG YEUOLYVWOLAG €ival va Mapacyel TO EUPOG KAt TO TIAALCLO yla TO
Wine Institute tng kapmaviag: "AvakaAuyte ta Kpaola KaAupodpviag" mou eKTeEAeLTaL Qutn
TN OTLYMN OTN ZayKan YE TOToBETNOELG dLaPpnULoEwyY, 0 ASWPOPELQ, NETPO, TOUVEA Kal
OLAPNULOTIKEG TILVAKLOEG OE EUTIOPLKA TIOAUTEAN KaTaothuata. Ano to Xav dpavoioko, ot
OLVOTIOLOL Ba TTapouUCLAcouUV TA KPAOLA TOUG KAl Ba TIapeEXOouV PLa OPYAVWHEVN YEUCTLKN
QOKLuT). OL CUPPETEXOVTEG OTN Zaykan 6a doKLpaoouv Ta idla Kpaold OTiwG OL OLVOTIOLOL YE
TIEPLYPAPES NECW TNAEdLACKEYNG.

H vea nmaykoouila kapravia branding twv HIMA £€X€L WG 0TOXO0 va TIPOCEAKUCEL TNV
avaduopevn peoaia tagn tng Kivag pe high-end wines. OL 0TOXOL TNG EKOTPATELAG
nepthappavouv tnv avantuén tou Brand Twv kpaowwyv tng KaAwpopviag otnv Kiva,
a&loTIoLwVvTag TNV €Lkova Tou TpoTiou (wne TG KaAlpopviag nmpooeyyilovtag TouG EUTIOPOUG
Kweloug katavaAwTeg, rou ouv, Tagldeuouy, epyalovtatl kat dtackedalouv, yeow augnong
NG EVNUEPWONG YLa TNV TIOLOTNTA TWV Kpaolwv arod tnv KaAwpopvia, dnuioupyiag epnung
arnod oToOua 0€ OTOPA, CWOTNG TOTIOBETNONG OTNV Ayopd yLa Th HAKPOTIPOBECUN AvATTuén
KAl TEALKA TNV EVIOXUON TWV TIWANCEWV TwV Kpaotwv KaAlpopviag. H mpwtn ¢acn mg
ekoTparteiag nou Egkivnoe tov louvio kat Tov louAto ard to Wine Institute exeL tnv
UTIooTNPLEN TwV eEaywyewv oivou NG KaAwpodpviag npog tnv Kiva yecw tou Alavikou
EMTIOPLOU KAl TWV ON-premise MPocpOpwY TOU EUTIOPLOU KAl TIOAAWY EKTIALBEUTIKWY
npoypappatwy. To Wine Institute 6a otnpi&el etiola ta&idta otnv KaAwpopvia Kivelwyv yla
va €E0LKELWOOoUV e ToV TPOTo {wnNG KAl TA JECA EVNUEPWONG TOU EUTIOPLou. MNponyouueveg
OpacTNPELOTNTEG £XOUV Tpayuatotownbel oc tavw ano 10 neplpepelakeg ayopeg otnv Kiva,
peTa&u Twv otmoiwv: Sangai, Guangzhou, Hangzhou, Chengdu, Dalian, Qingdao, Xiamen,
Ningbo, Wenzhou kat Wuhan .
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Tov Mawo tou 2011 to Wine Institute oOAOKANPWOE 0€ TECCEPLG TIOAELG EUTIOPLKEG ATIOOTOAEQ
ME 27 EKTIPOOWTIOUG OLVOTIOLELWYV , QVTLIIPOCWTIEUOVTAG OUVOALKA 68 owvortoleia kat 95 Brand
KpaoLou otnv KaAwpopvia.

AT6 To 2000, To Wine Institute exel mpaypatornowoetl 11 EUTIOPLKEG ATIOCTOAEG / TIEPLOBELEG
ME dpaoTtnpotnteg otnv Kiva amno KaAwpopveloug ovorapaywyoug
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